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-    Online Petshops: still rare 2 years ago, booming now 
 

-    Facebook groups, Instagram, Twitter (hashtags #dogforsale) 
 

-    Hidden sales on ”Rescue dogs” adoption forums 
 

-    Phone apps 
 

-    Classified ads: Most common way to sell animals on the Internet 
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THE EUROPEAN INTERNET MARKET 

Internet market: at least 50% of the companion animal 
market (more than 80% in some countries!) 
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ONLINE ADVERTISERS 
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• Majority:  
 Private (non-professional) breeders 
 Puppy mills and illegal puppy trade 

 
• Shelters and rescue organisations 

 
• Minority:  
 Professional (licenced) breeders 



ONLINE BUYERS 
Profiles 
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• UNINTENTIONAL ONLINE BUYERS = didn’t plan to buy an animal when 
surfing on the Internet 
 Emotional unintentional buyers: buy because they have been seduced 

by a “cute” picture 
 Cognitive unintentional buyers: buy because of a “cute” picture +  

an extra element coming from reason (e.g. advertised as a good 
companion, or as a very good price) 

 

• INTENTIONAL ONLINE BUYERS = went on the Internet specifically for buying 
an animal, having a specific appearance or a very low price 

 

• SPECIFIC CASE: ANIMAL COMPULSIVE RESCUERS (‘Animal hoarders’): 
Internet ads exploit the vulnerability of these people, especially fake rescue 
ads. They can also get easily animals even if they’ve been condemned. 



ONLINE BUYERS 
Why do they buy online? 
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• DUE TO HABIT: 
Nowadays everything is available online 
(online shopping, dating websites, kids 
adoption websites etc.) 
 

• EASY AND CONVENIENT:  
It is easy to find immediately available 
dogs, sellers, to compare prices from 
anywhere (home, work etc.). Moreover, 
it is almost anonymous 
 

• LARGE CATALOG:  
Ads from all over the world and 
possibility of home delivery 

• CHEAP PRICES:  
  As the Internet market is flooded 

 with puppy smugglers and private 
 breeders, prices are very low 
 compare to the ones of serious 
 breeders 

 

• EMOTION:  
  Targeted advertisement can lead 

 to impulsive/ non intended buying  
 



UNSCRUPULOUS NON-PROFESSIONAL BREEDING 

Unfair competition to professional breeders 
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Case study/ Data from France 
 

Non-professional breeders vs professional breeders 
6 000 occasional private dog breeders 
Unknown number of private breeders (estimated that at least 50% dog owner 
will sell a litter in his dog‘s life) 
5 352 licenced breeders 
 

Profits 
Enquiry of 2014: private breeders are earning 4 times more money than 
professional breeders 
=> No VAT, no professional tax to pay, no keeping/ breeding requirements to 
follow/ Equals able to offer animals at a very low price 



BREEDING COSTS: comparison of professional with 
unscrupulous non-professional breeders in France 
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Full price 

Price by puppy  
(8 pups per litter) 

  Full price 
Price by puppy  

(8 pups per litter) 

  PROFESSIONAL BREEDER   NON-PROFESSIONAL BREEDER 
Costs only for the puppies           

Vaccination and basic care   40 €     40 € 

Chipping and passport   50 €     50 € 

Quality food for 2 months   170 €     170€ (can be lower) 

Breeding certificate   25 €       

Yearly payment to the mandatory agriculture 
insurance scheme 3.000 € 375 €     

without VAT   660 €       

VAT 20% 762 €     <260€ 

Mother/Father dog/ Reproduction costs            

Purchase price of the mother dog and care for her until 
24 months 3.000 € 375 €   not more than 500€ 63 € 

Purchase price of the father dog and care for him for 
15 months 2.800 € 350 €   not more than 500€ 63 € 

or "Renting" of a dog for reproduction 1.500 € 188 €   not more than 300€ 38 € 

without VAT   1385€ or 1223€     <386€ or 361€ 

with VAT 20% 1662€ or 1468€       
            

Other costs           

Non/late sold puppies caring costs 150€/month 150 €   150€/month ? 

SOLD PRICE 1600-2000€ 600 € 

BENEFIT 
Almost none the first 
litter/ Less than 20% 

after 

Almost 50% the first 
litter/ More than 80% 

after 
source: http://francoise-martin.over-blog.com/2015/05/le-prix-des-chiots-la-realite-en-2015.html Estimation done by considering the breeding of a 
Montagne des Pyrennées (45-50 kilos dog) 
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PRIVATE BREEDING 
Loss of earning for the States 
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Case study/ Data from France: 
 

VAT 
Classified ads = 312 Million Euros of VAT lost each year for France 
(20% VAT for professional breeders) 
 

No taxes 
As advertisers can be anonymous, no possible control for the States of the real 
incomes of private breeders and smugglers 



ONLINE TRADE 
Health risk and no protection for the buyer 
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The 2012’s Kennel Club Enquiry (UK) 
 
• 20% puppies bought online die before they get to 6 months old 
• 12% of puppies bought online end up with serious health 

problems that require expensive on-going veterinary treatment 
from a young age 

 
=> In comparison, 94% of puppies bought direct from a 
professional breeder were reported as having good overall health 
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Online classified ads platforms avoid 
responsability 
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• In general, the website owners (such as eBay inc./ Marktplaats) state they 
are only the host of the ads and not the author of  the content 

• They avoid responsibility by a declaration in the Term of Use that says      
they do not guarantee the « legality, quality or safety » of the sales… 

 



BALANCE OF INTERESTS 
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RESULT:   
 Online trade of animals is leading to serious Animal Welfare,  Animal 
 Health, Human Health and Consumer Protection concerns 
 

HOWEVER: 
  

 Prohibiting online trade of animals might lead to the creation of a giant black 
market (‘darknet’) which would be impossible to control (such as apps, 
Facebook groups etc.) 

 Internet does not mean systematically fraud: it can be a chance for serious 
breeders to present themselves and their dogs/cats in a responsible way 

 
 

=> As long as consumers desire to buy animals online, the online trade will 
continue to exist 



SOLUTION STRATEGIES  
Recommendations 
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COMPLETE BANS 
 
 Ban of online trade of animals on non-specialised websites (such as social media)  

 
 Ban on home delivery of animals purchased online 

 
 Ban in trade of animals by unscrupulous private persons / breeders having no 

knowledge on animal breeding and/ or not officially registered as breeders (but 
possibility for shelters to advertise in a responsible way) 
 

 Prohibition of targeted advertisement for animals online 
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STRICT CONTROL OF ONLINE TRADE 
  

 Mandatory registration of sellers on the classified ads websites with verified data  
(such as credit card, phone number…) 
 

 Obligation to give evidence of the seller’s identity (NGO, breeder, private person…) 
including the professional/ tax number 
 

 Obligation to give some information on the dogs/ cats sold (origin, chip number, 
passport number...) 
 

 Minimum welfare/ health requirements (at least 12 weeks old, vaccinations…)  
 

SOLUTION OPTIONS 
Recommendations 
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EDUCATION OF THE PUBLIC 
  

 Duty of the websites to inform the buyers  
 

• about risks of Internet sale of animals 
 

• on responsible ownership of dogs/ cats (e.g. with check lists to tick, welfare 
information about the species/breed) 

 

TRACEABILITY 
  
 Traceability of sellers with mandatory registration/ licensing system 

 
 Traceability of the animals with mandatory I&R and clearly shown origin 

SOLUTION OPTIONS 
Recommendations 
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WHAT TO EXPECT IN THE FUTURE: 
Booming of the online trade of  
all kinds of animals leading to: 

SPREAD OF DISEASES  
AND ZOONOSES 

ANIMAL SUFFERING IRRESPONSIBLE BREEDING  
AND BUYING 

MARKET DISTORTION 
AND UNFAIR COMPETITION 

MORE AND MORE ANIMAL 
ABANDONMENT NO CONSUMER PROTECTION 



BUT MAYBE FUTURE IS ALREADY NOW ? 
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THANKS FOR YOUR ATTENTION 
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QUESTIONS ARE WELCOME 
 
 


